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Figure 1 Hedonic value as a function of arousal potential
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Figure 2 Conceptual diagram of the extracted clauses
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Table 1 Recommended words by our method for the

condition [advcl & ADJ]. (Shaded words are kansei words.)
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Table 2 Recommended words by our method for the

condition [acl & ADJ]. (Shaded words are kansei words.)
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