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Table.1 experienced value module®

experienced value keywords examples
SENSE five senses sight
FEEL emotions happy
THINK curiosity understand
ACT physical action speak
RELATE feeling of connection attachment
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Table.2 Event summary
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Table.4 Value of experimental value

wousing/ sleepy/  sleepy/  arousing
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Fig.2 Correlation coefficient between event elements and

experience value. a/p:arousal/pleasure, s/p:sleepy/pleasure,

s/u:sleepy/unpleasure, a/u:arousal/unpleasure.
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